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JOB DESCRIPTION 

 

Job Title  :  Digital Marketing & CRM Specialist 

Reporting Line  :  Head of Marketing  

The Digital Marketing & CRM Specialist is responsible for supporting the School's digital marketing, 

marketing technology, CRM, analytics and performance measurement functions. The role ensures that 

digital marketing activities are appropriately tracked and that marketing performance can be 

evaluated against lead generation and enrolment objectives. 

Key Responsibilities 

Digital Marketing & Paid Media 

• Coordinate Google, Meta and other approved digital advertising campaigns. 

• Work closely with appointed digital marketing agencies and external specialists. 

• Develop clear campaign briefs covering objectives, target audiences, messaging, budgets 

and expected outcomes. 

• Monitor campaign performance and recommend opportunities for optimisation. 

• Support digital campaigns for Open Days, admissions campaigns and other key School 

initiatives. 

Campaign Tracking & Performance 

• Implement and maintain appropriate campaign tracking, including UTM structures. 

• Track enquiries and leads by source, channel and campaign. 

• Monitor key performance indicators including Cost per Lead (CPL), Cost per Acquisition 

(CPA), conversion rates and other relevant metrics. 

• Evaluate campaign effectiveness and marketing ROI. 

• Prepare regular performance reports with clear insights and recommendations. 

• Maintain clear tracking standards across marketing campaigns to ensure consistent 

reporting of lead sources and campaign performance.  

CRM & Open Apply 

• Support the implementation, management and ongoing development of OpenApply as the 

School’s admissions and marketing CRM. 

• Ensure enquiry, lead source and marketing data is captured accurately and consistently. 

• Monitor prospective families through the marketing and admissions funnel. 

• Work closely with Admissions to maintain data quality and improve CRM processes. 

• Support the development of CRM reporting, segmentation and lead management processes. 

• Maintain accurate marketing databases, lead source information and communication 

preferences. 

• Ensure marketing data, consent records and communications are managed in line with 

School policies and applicable data protection requirements. 
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Marketing Analytics & Reporting 

• Monitor the marketing funnel from enquiry through to application and enrolment. 

• Develop and maintain monthly marketing performance reports and dashboards. 

• Analyse campaign, channel and conversion trends to identify areas for improvement. 

• Provide data and insights to support marketing planning, budget allocation and decision-

making. 

• Maintain accurate historical marketing data for benchmarking and year-on-year comparison. 

Website Analytics & SEO 

• Monitor website traffic, user behaviour, traffic sources and conversion performance. 

• Track the performance of key campaigns and admissions landing pages. 

• Support SEO initiatives, keyword monitoring and reporting. 

• Identify opportunities to improve website conversion, lead generation and user experience. 

• Work with relevant internal teams and external partners on website performance 

improvements. 

Email Automation & Lead Nurturing 

• Develop and support automated email journeys for prospective families at different stages 

of the admissions funnel. 

• Support audience segmentation and targeted communications. 

• Monitor email performance including open rates, click-through rates and conversions. 

• Work with Marketing and Admissions to continuously improve lead nurturing 

communications. 

Agency & Stakeholder Coordination 

• Coordinate with digital agencies and external partners on campaigns, reporting and 

optimisation. 

• Monitor agency deliverables and ensure agreed KPIs, timelines and reporting requirements 

are met. 

• Review agency reports and translate findings into clear internal recommendations. 

• Coordinate closely with Marketing and Admissions to ensure campaigns, lead management 

and reporting are aligned. 

Other Responsibilities 

• Undertake other marketing-related duties as reasonably assigned by the Head of Marketing, 

including providing support for School events and marketing activities outside normal 

working hours when required.  

 

To apply, please submit your resume and email to hr@stonyhurstpenang.edy.my 

 

  
Stonyhurst International School Penang is committed to safeguarding and promoting the welfare of 

children. The successful candidate must be willing to undergo all required safeguarding training and must 

pass all relevant background checks, including enhanced criminal record checks and verification of 

qualifications and employment history, prior to appointment with supplying the details of 2 confidential 

referees one of which must be your current line manager. 

 

 

 

 


